9 NEXT BIGGEST BUSINESSES
TO START TODAY IN INDIA

HIGH DEMAND < HIGH PROFIT - LONG TERM SUSTAINABILITY

“Build Today. Grow Tomorrow. Lead the Future.”

SMART ENVIRONMENTAL
PRODUCTS

(LIQUID TREE & GREEN TECH)

8 Liquid Tree
Y9 Indoor Air Purifier
) Smart Hydraponics
@ Vartical Farming

ﬁ Groon Walls

£ Carbon Manitoring

Liguid Tree

Indoor Air Purifier
Smart Hydroponics
Vertical Farming

Green Walls

Ad_qaaQ

Carbon Monitoring

MARKET DRIVERS
Smart Citles « ESG « Carbon Credits
Green Buildings - Clean Air Movernent

&

CUSTOMERS

IT Parks, Oifices, Schools,
Airports, Hotels, Builders,
Residential & Gowt.

INVESTMENT | PROFIT MARGIN | REVENUE MODEL
P20L - #1Cr | 40% - T0% Sales + AMC +
Subscriptions +

Caonsumables

ONE VISION. FIVE POWERFUL PATHS.
BUILD AN ECOSYSTEM.

CREATE A LEGACY.

MEDICAL & SCIENTIFIC
EQUIPMENT

Laboratory Devices
Water & Air Testing
Diagnostic Devices
Clinical Equipmeant
UV Sterilization

loT Healthcare

@

MARKET DRIVERS

High Import Dependence « Healthcare
Expansion « Research Growth

&

CUSTOMERS
Hospitals, Labs, Research
Inatitutes, Universities,

Governmant
PHVESTMENT | PROFT MARGIM | REVERUE MODEL
P25L - ¥2Cr | 30% - 60% Product Sales +
Service Contracts +
Calforation

GOLD & SILVER JEWELLERY.

MANUFACTURING

Custom Jewellery

Wedding Collections

3D Printed Jewellery

Gold Casting

925 Silver Products

il Corporate & Religious Gifts

MARKET DRIVERS
Evergreen Demand « Cultural Value
High Marging = Online Growih

YATEER &

CREATIVE SOLUTIONS INNOVATE

INDUSTRIAL AUTOMATION &
SMART INFRASTRUCTURE

Industrial Automation

laT Sensors & Monitaring
PLC & Contral Panels
Smart Buildings

Energy Management
Security & Safety Systems

0

MARKET DRIVERS

Industry 4,0 = Smart Infrastructure
Energy Efficiency = Govl, Push

- CUSTOMERS CUSTOMERS
E: } Retail, Online Buyers, § Factories, Warehouses,
Gy h\‘ Jewellers, Corporates, &J Hespitals, Hotels, Data Centers,
Global Markets Govarnmant & Utilities
INVESTMEMT | PROFITMANGIN | REVEMUE MODEL INVESTMENT | PROFIT MARGIN = REVEMUE MODEL
EISL-¥7S5L | 25% - 70% | D2CSakes + B2B+ BISL=%1Cr | 25% - 45%  Projocts « AMC +
Custom Orders + Saltware + Support
Franchise Contracts

M
aol

SCALE

K @

INTEGRATE  SUSTAIM

@

SUCCEED

Al SOFTWARE +
SAAS PRODUCTS

Al SEQ & Marketing
CRM & Automation
Al Voice Assistant
Analytics Dashboards
14 Lead Generation Al

Industry Specific Saas

@aReeO

MARKET DRIVERS

Digital Transformation = Al Adoption
Cloud Growth - Global Reach

CUSTOMERS
&5

Businesses, Agencies,
Entarprises. Startups,

Global Market
IKVESTMENT | PROFIT MARGIH | REVERUE MODEL
PI0L - TSOL | T0% - 0% Subscriptions +
Saa% + Licensing +
Add-ons

WHY THESE 5 BUSINESSES"

?.

Strong Profit
Margins

ail,

e

High & Growing
Market Demand

BUILD AN ECOSYSTEM,
NOT JUST BUSINESSES.

ONE TECHNOLOGY GROUP.
MULTIPLE DIVISIONS.
INFINITE POSSIBILITIES.

5 YEAR ROADMAP

YEAR 1

+ Launch Desktop
Licguid Tree

* Complete IP Fillings

« Commerciplize Al

‘WordPreas SED
Flatform

WHY YATEER?
=
RED Drivien
Innowvation

L)
,—

vy,

e

Strong Design &
Engineering

X

Multiple Revenue
Streams

Scalable &
Future Ready

@ GREEN TECHNOLOGY

+ Liguid Tree

= Air Reactors

» Hydroponics

+ Carbon Monitoring
+ Grisgn Solutions

* Home Automation
+ Smart Lighting

+ Sacurity Systems
+ Energy Monitaring
+ loT Devices

L YEAR2 B VEAR3

# Launch Commercial
Algae Towers

* Hydroponic & Green
Solutions

* Ervironmental
Monitoring Devices

—45

@ smerTLVING S

+ Enter Medical &
Selentifie Equipment

+ Build RED & Testing
Infrastructure

+ Expand to Labs &
Institutions

BUSINESSES TO AVOID (HIGH COMPETITION « LOW MARGINS)

Lomg Term
Sustainability

Mobile Shops

YATEER
TECHNOLOGIES
GROUP

© A& soFTWARE

= Al Platforms

= CRM & Analytics

= Marketing Automation
+ Saas Products

= Cloud Solutions

YEAR 4

Solutions

VISION

Q._f

* Industrial loT &
Automaticn

* Smart Infrastructure

* Al Dashboards &
Remote Monitaring

Restaurants
& Cafes

Generic
Garments

9 HEALTHCARE

+ Medical Devices

» Disgnostics
» Patlent Monitoring
« Partable Devices
+ Lalby Equiprment

\ 6 INDUSTRIAL

Autornation Solutions
+ PLC & Rebetics
+ loT & Sensors
+ Energy & Utilities
+ Maintenance Systems

YEAR 5

&

+ Unified Yatoer
Ecosystem

* Global Expansion

» Licensing &
Technology Exports

E

Manufacturing
Metwork

START SMALL. THINK BIG. BUILD SMART. SCALE FAST.

Digital Marketing
Expertise

(:f;l To build intelligent products that eraate

= A healthier environments, smarter industries,
Brand & IP
Creation

and a better tomorrow for India and the world.

) @ @ ® & (w (@

Normal Dropshipping /
Ecommerce Trading
ECOSYSTEM ADVANTAGES
Cross Selling
Opportunities
Recurring Revenue

(AMC, Subscriptions)

& &2 &

Stronger Customer
Retention

,—_@. Data & Analytics

2 L Synergy

Scalable & Future
Ready Growth

=
T

REVENUE STREAMS

Product Sales

Installations

Annual Maintenance Contracts
Software Subscriptions
Consumables & Replacements
Consulting & Training

Licensing & IP Commercialization

INNOVATE TODAY.
IMPACT TOMORROW.
INSPIRE FOREVER.

THE FUTURE BELONGS TO THOSE WHO BUILD IT. _@



PRECIOUS METAL
LIFESTYLE PRODUCTS

BEYOND JEWELLERY. BEYOND TRADITION.

ELEVATE LIFE'S MOMENTS
WITH GOLD & SILVER

LU}i]:UR‘IIr YOU LIVE WITH. VALUE THAT LASTS.
(Y | 8
() | it |

TIMELESS PREMIUM
VALUE LIFESTYLE

WHAT ARE PRECIOUS METAL LIFESTYLE PRODUCTS? WHY THIS MARKET IS BOOMING? MARKET OUTLOOK (INDIA)

Premium gold & silver products designed for everyday use,
gifting, décor, spirituality and professional spaces.
A perfect blend of luxury, utility and lasting value.

/"x "
-.‘"- '\ 'f(:.:'l.
CRAFTED: PUILT FOR
WITH PURITY GENERATIONS

1. PREMIUM DESK & OFFICE COLLECTION 2, LUXURY HOME & DECOR 3. DINING & SERVEWARE 4. SPIRITUAL & RELIGIOUS 5. PERSONAL & KEEPSAKE

EVERYDAY
LUXURY

D’u’u'

INVESTMENT
WORTHY

PERFECT FOR
GIFTING

./ Rising aspirational lifestyle in India Precious Metal Lifestyle
A - - Market is expected to grow
+ Growing demand for premium gifting
ata CAGR of 9-12%
+ Increase in disposable income F—i
xl o -+ Preference for unique & personalized products
Tob) Al
A7 . &, ,E i " Strong cultural & spiritual connect J—
— ___f-" =
DESIGNED FOR BACKED BY +" Low competition in lifestyle metal products
MODERN LIVING HERITAGE +* High margins with repeat & bulk orders 18,000 Cr 232,000 Cr+
(2024) (2030 Forecast)
* OUR PRODUCT CATEGORIES

« Gold/Silver Pens

s Business Card Holders
» MName Plates

+ Desk Organizers

+ Trophies & Awards

6. LUXURY ACCESSORIES 7. SMART & INNOVATIVE PRODUCTS 8. INVESTMENT PRODUCTS 9. CORPORATE GIFTING SOLUTIONS 10. ARCHITECTURAL & INTERIOR

= Cufflinks & Tie Clips

« Keychains

« Money Clips

s Luxury Wallet Inserts
» Belt Buckles

TARGET AUDIENCE

HMI & Utira HNI Individuals
Corperate & Business Owners
MRIs & International Buyers
Premium Homeownars

Hotals, Resorts & Restaurants
Templas & Religious Institutions
Event & Wedding Planners
Collectors & Connoisseurs

©BEDD OB

SUBSCRIPTION BOXES

Curated gold/sllver
lifestyle products
delivered monthly
or quarterty.

MODULAR LIFESTYLE |

+ Photo Frames + Sibver Plates & Bowls + Puja Articles = Birth Coins
+ Decorative Idols & Sculptures s Glasses & Tumblers £ ) + Temple ldols & Doors = Baby Feeding Sets
e e
+ Vases & Planters * Spoons & Cuthery * Bells, Diyas & Kalash = Milestone Collections

« Thall Sets .
+ Tea & Coffee Sets .

« Wall Art & Panels
+ Luxury Table Decor

Religious Gift Sets
Festival Collections

= Memory Boxes
= Personalized Gifts

» Gold & Silver Coing

« Gram Bars

» NFC Smart Rings

+ Digital ID Pendants

+ Smart Business Cards

+ Authentication Tags

+ Tech-Integrated Luxury

= Employee Recognition
« Client & Partner Gifts

« |PO & Anniversary Gifts
* Customn Awards

* Bulk Corporate Orders

* [nvestment Bars
» Limited Edition Coins
« Wealth Preservation

= Door Handles

« Switch Plates

= Bathroom Accessorias
= Railings & Metal Inlays
+ Premium Interiors

o " ] "
SALES CHANNELS BUSINESS MODEL REVENUE STREAMS
A = 1 o 2 Direct Sales (Retail & Online) (2 Product Sales (High Margin)
== & fal ) et ~
M L[ 13! <?I“:,'. ' JE} B28 Corporate Sales 4% Bulk Corporate Orders
Brand Stores | E-Commerce  Marketplaces Corporate 3:"\5 Wholesale & Distributor Network iﬁ; Customized Premium Orders
& Experience Website (Arnazon, Flipkart, Tie-Ups ; h = I p
Studios Mynitra, Ajio Luxe) @ Export Business IE" ot Mamberslps
@ Subscription [ Membership Programs [_j Export & International Sales
o -
]) ExporttoGiobal [ Custom & Bulk (&) Customization & Personalization @ Limited Edition & Collectibles
Wiz Markets oty Orders F

UNTAPPED OPPORTUNITIES (NEW AGE IDEAS)
Al PERSONALIZATION |( SMART DIGITAL
PRODUCTS PRODUCTS

11inl
LL.  Al-driven designs NFC, QR & digital
identity integrated

with precious

Interchangeable

components to create based on custormer

\%

preferences &

style.

multiple looks or

u;ageg_ metals.

LIMITED EDITION
COLLECTIONS

Themed collections
for festivals, events

& moments.

‘ SUSTAIMABLE & ETHICAL
PRECIOUS METALS

Y

Eco-friendly sourcing,
ethical craltsmanship
& recyclable
packaging.

% ~7 73\ 2\ m f\\ NOT JUST PRODUCTS.
S~ £y WY \ ----!_-' / s NG WE CREATE LEGACIES.
99,9% PURITY EXPERT CUSTOMIZATION FREMIUM CERTIFIED GLOBAL Gold & Silver that becomes a part of
ASSURED CRAFTSMANSHIP EXCELLENCE PACKAGING AUTHENTICITY STANDARDS your life, your stories & your future,

TIMELESS. PRECIOUS. PERSONAL. PRECIOUS METAL LIFESTYLE - THE FUTURE OF LUXURY.



ELEVATE EVERY SPACE WITH
THE TIMELESS ELEGANCE OF GOLD & SILVER

CRAFTED FOR GENERATIONS. MADE FOR A LIFETIME.

Ifr_-__-_-_.__—._-_.-‘;;.-
E WHY LUXURY HOME COLLECTION? MARKET OUTLOOK (INDIA)

¢ % @ ,/Vﬁ +" Blend of tradition, lusxury & functionality The Luxury Home Decor Market
3 E¥ Qﬂ, ] D in India is growing rapidly.

" Enhances aesthetics & prestige of your home
TIMELESS CRAFTED HERITAGE PERFECT FOR  BUILT TO LAST INVESTMENT CAGR OF

ELEGANCE ~ WITHPURITY  YOU OWN I Y IR N Tyl 'deal for gifting, celebrations & rituals 10-12%

" Strong cultural connect & emotional value

+" High durability = Resale & heirloom value PORd;
2024: 925,000 Cr+ 2030 (Forecast]: ¥50,000 Cr+

OUR LUXURY HOME COLLECTION CATEGORIES

1. DINING & SERVEWARE 2. DRINKWARE & TEA/COFFEE SETS 3. HOME DECOR 4. PUJA & SPIRITUAL COLLECTION 5. LUXURY GIFT SETS

= Silver Plates & Thalis » Tea Sets & Coffee Sets + Figurines & Sculptures + Puja Thalis & Sets + Festival Gift Sets

= Bowls, Katoris & Dishes = Mugs & Cups + Showpieces & Centrepieces + Diyas, Lamps & Deepams + Wedding Gift Hampers

= Spoons, Cutlery & Servers « Water Jugs & Carafes » Vazes, Planters & Urns = Kalash, Bells & Incense Halders » Housewarming Sets

= Glasses & Tumblers » Wine & Whisky Accessories » Candle Holders & Lanterns = Idals & Murti (Silver/Gald) » Corporate Pramium Sets
* Serving Trays & Flatters * |ce Buckets & Coasters » Wall Art & Decorative Panels = Temple Doors & Panels » Custom Personalized Sets

6. TABLE DECOR & ACCESSORIES 8. BATH & VANITY COLLECTION 9. ART & -ﬁRCHlTEETURAL PIECES 10. HEIRLOOM & COLLECTIBLES

= Table Runners & Mats + Jlewellery Boxes + Soap Dispensers & Trays » Silver/Gold Deor Handles + Limited Edition Collectibles
= Mapkin Rings & Holders + Diry Fruit & Sweet Boxes + Tumblers & Brush Holders + Mame Plates & House Signs + Antique Replicas
= Salt & Pepper Sets + Storage Canisters + Perfume Bottles = Wall Panels & Reliefs + Commemorative Coins & Bars
=« Decorative Bowls & Dishes + Document & Valet Trays + Vanity Boxes & Mirrors + Pillars, Corners & Mouldings + Heirloom Keepsake ltems
* Fruit Bowls & Baskets + Wardrobe & Closet Accessories + Luxury Bathroom Accessories + Luxury Switch Plates + Custom Family Crests
-
TARGET AUDIENCE SALES CHANNELS BUSINESS MODEL REVENUE STREAMS
Gif::‘n High Net Worth Individuals (HNIs) ,:Eéﬁ. Orwmy Brand Stores ,i _Tif'l.;tuﬁwﬂesigm g Direct-to-Customer (Retail) &’J Product Sales (High Margin}
o, i H - - & :i‘T 5 i
{ab  Luxury Homeowners & Interior Enthusiasts & Experience Centers & Aschitects Eﬂ‘. Wholesale & Distributor Network (5_"5 Bulk & Corporate Orders
5  NRIFamilies & Global Indians o : g : :
& Q E-Commerce Website ﬁ" e Ir_'?_;n Corporate Gifting Solutions 1 Customization Premium
05  Premium Gifting Buyers S HUSLUN T i X
= i, Marketplaces -5} Export Business %]  Subscription & Membershi
[l Hotels, Resorts & Fine Dining 'J_f} [_? [ﬁmazcl: Flipkart I,el:-_-u_;,\ Expart o Global @ P [[‘:’j P ps
= : : th o e N : h k
f_ﬂ\?_‘f Temples, Trusts & Institutions Mynitra Luxe, Tata CLIQ) == Markets I:_- Customization & Personalization 'ﬂF_f Gift Packaging & Add-ons
P, Corporate Buyers & Event Planners E Subscription (Premium Collections) L?:; Export & International Sales

WHY GOLD & SILVER HOME COLLECTION? l. OURESP

Adds Prestige Spiritual & Better Than Perfect Blend of An Heirloom e . - ke 4 .
to Your Home Emotional Decor - It's an Tradition & Passed for 99,99 PURE MASTER CUSTOM PREMIUM CERTIFIED
Connection Asset Luxury Generations METALS CRAFTSMANSHIP DESIGNS FINISH AUTHENTICITY

Every piece in our collection is a perfect blend of ff“,‘\ /_" : % :
heritage, luxury and purity — crafted to enrich your MAKE YOUR HUME* A LEGACY. {:E‘:‘J:: @ c3 ,::%‘_3; ﬁ%‘

home and life for generations.

LIVE LUXURIOUSLY. LIVE TIMELESSLY. Festivals Weddings  Housewarming  Anniversaries C%rigttllrﬂlﬁ
ng

GOLD & SILVER AREN’T JUST METALS. THEY ARE MEMORIES, TRADITIUNS & LEGACIES.




THE FUTURE IS WEARABLE

Smart Jewellery combines
precious metals with intelligent
technology to enhance identity,
security, connectivity and lifestyle.

SMART
JEWELLERY

WHERE LUXURY MEETS TECHNOLOGY

D@ FTY

Luxury  Technology Security Connectivity Innovation

@ @ @ f  HOW SMART JEWELLERY WORKS

Jewellery that Does More. Looks Stunning. Lives Smarter.

STAY SHARE PROTECT ELEVATE -
COMMECTED INSTANTLY WHAT MATTERS  EVERY MOMENT = =
x SRV 6
ST
NFC / QR / Tap or Scan Instant Action Endless
g WH'M BMHT D0? e Embedded Chip with any or Information Smart
inside jewellery Smartphone Displayed Possibilities
DIGITAL BUSINESS CARD E PAYMENTS & LOYALTY
| Share contact details, social profiles, webalte Ennble contactless payments or
or porticlic instantly. loyalty programs.
E SECURE ACCESS @ AUTHENTICATION
Unlack deors, wehicles, devices & locations. =20 Verily identity, certificates or
ewmiership.
@ HEALTH & SAFETY — DIGITAL MEMORY KEEPER [ 1 HONIN
Store medical 1D, allergies, emergency = Store & access important moments, | @gﬂg‘?
contact & wital mformatian, noles or MEssIges. - Tepr e S

SMART RINGS SMART PENDANTS | SMART BRACELETS SMART CUFFLINKS SMART BANGLES

Stay Connected. Your ldentity. Your Safety. Power. Presence. Tradition Enhanced
Share Instantly. One Tap Away. Always with You. Personalized. with Technology.

POWERED BY ADVANCED TECHNOLOGY T —

¢ NFC Chip (NTAG 213/ 215/ 216) | |

cmooe o v o = NN

* Laser Engraved Smart Codes - [
MFC QR Code Encrypted Cloud No Battery Water Premium Global ] . | |
Technology  Integration Data Sync Required Resistant Metals Compatibility * Encrypted Microchips :: M-[EL = |
(= [{e]
» Compatible with i0S & Android | |
[ @ in @
i [ ween ke Locrion _
TARGET AUDIENCE | PERFECT FOR EVERY OCCASION (" ARKET ouTLOOK moth) R
BUSINESS PROFESSIONALS : wha India Smart Jewellery Market is
Evecutives, Entrepreneurs, Freelancers Eﬁ (g?) @ @ @ 6 expected to grow at a CAGR of

HEALTH CONSCIOUS INDIVIDUALS
Peaple who value safety & medical 1Ds

TECH ENTHUSIASTS
Early adopters & gadget lovers

Corporate Weddings &  Anniversaries &  Festivals & Personal Daily | 1 8 — 22 %
Gifting Engagements Milestones  Celebrations Safety Wear |
(2024-2030)

i II

o TRAVELERS AR
[ Secure identity & emergency access 1.'&,?42\-!'*5“‘{ b=

LUXURY LIFESTYLE SEEKERS 2850 Cr 32,800 Cr+
These who love unique & premium 2024 (2030 [furecast}
COUPLES & FAMILIES Rising demand for Personaliation
Share memories & stay connected | * wearable tech driving the market

: - A  Increaving digital Strang gifting &

) | Wi b g aas T J @ connectivity lunury culture

Elood Group: O+

.ﬁ.lll]rl_:rp' Mone
o=
Tap to Share ' Scan to Open Instant Access Store Important Emergency Loyalty & Secure Make Every Moment
Your Contact Your Website to Social Profiles Documents Information Memberships Access Control Smarter
BUSINESS MODEL REVENUE STREAMS OUR USP WHY CHOOSE SMART JEWELLERY?
@ Product Sales (Retail & Onling) @ Jewellery Sales (High Margin) x s i1 +  Unigue blend of luxury & innovation
& B2B Corporate Partnerships {,'I_’:] Customization Premium @ EDE @Qy + Enhances identity, safety & lifestyle
@ White Label & Private Label (8] Digital Services Subscription ' +/ Built for today, designed for tomorrow
e oy 7 Presrmiunm Smart Customiration Secure & Timeless : P 1
@ Subscription (Digital Services) f) Corporate & Bulk Orders GrafiEhansi ] TeTbolom Ontions Reliable Designs +"  High perceived value & repeat demand
dey Bulk Orders & Custamization @ After Sales Services +"  Perfect for global markets
SMART IS THE NEW LUXURY. WEAR TECHNOLOGY. WEAR TOMORROW.
@ PRECIOUS METALS GLOBAL STANDARDS % CUSTOM MADE ” MADE IN INDIA LET'S CREATE THE FUTURE
Gold, Silver, Platinum Quality & Certification Just for You Crafted with Pride ONE PIECE AT A TIME.




\% (0] D1 8] BYaN X
JEWELLERY

ONE JEWELLERY. INFINITE POSSIBILITIES.

€

Transform. Personalize. Recreate.

Jewellery that adapts to your style, your mood,
and every occasion.

Interchangeable Pendants,
Chains, Charms & Connectars

HOW IT WORKS
e MIX &

MATCH

0 CREATE YOUR
SIGNATURE LOOK

PICK
MODULES

CHOOSE
A BASE

Select your base
necklace/bracelet/
earring.

Choose from our range
of pendants, charms,
connectors & drops.

Easily attach, change
& style your jewellery
in seconds.

A new look for every
mood, outfit &
gecasion.,

TYPES OF MODULAR JEWELLERY

| ? " a— TR

: =S \ | x+'?

. VOl

% ) _ * A F ]
NECKLACES BRACELETS EARRINGS RINGS ANKLETS Versatility
Dne jewellery,
(P Magretic 5.;4 Twist & Lock c@n- ScewBSecre (0> Clck&Connect ) Slide & Swtch multiple styles
Locks System System System Srstem

POPULAR MODULES TARGET AUDIENCE

ONE BASE. MANY LOOKS.

®

M

XX

WHY MODULAR?
BECAUSE YOU DESERVE
MORE VALUE, MORE
CHOICE, MORE YOU.

Y

™

3

Save Money
Buy once, style endlessly

Mare Looks
Create new styles anytime

Sustainable
Less waste, more value

Personalized
Make it uniquely yours

7\
a¥

Future Ready
Add new modules anytime

ONE PIECE. 10+ LOOKS.

.'/-F_ H“\ f

SR
%) (&

Value for Money  Emotional Value  Perfect Gifting  Timeless Investment
More wears, Collect, combine,  Personal, thoughtful Add modules
less cost create memaries & long lasting 85 you grow

MARKET OUTLOOK (INDIA)

i [ n] @ Modern Women (18 - 45 yrs) The Indian Modular Jewellery Market
% é g ﬁﬁ Love fashion, flexibility & value is expected to grow at a
(g‘:] Working Professionals CAGR OF 14-16%
Pandants Charms Orops Connectors  Spacers & Beads Need versatile jewellery for work & parties
(Clinsic, Trendy, (mitials, Symbols,  (Gamatone, (Decorative  (Testured, Plain, o . 4 " !
: > Brides & Bridesmaids
Traditional) Matlls) Pearl, Gold) Links) Digmand Cut) 1< 3 —
%13 Customize for every wedding function 3 - . '
4 5,200 Cr IMN, 000+ Cr
W 4 0 é% Gift Buyers [ . (2024) (2030°)
* 4 & o Looking for personal & meaningful gifts £e o
- areca
b : f% Fashion Conscious Men Pt Ve
Chains Echasdars Clips & Hooks Minimal modular accessories | 1.2 @& | L% ' c‘lﬁé]
{Adjustable, Sl b L
¢ (Length (Secure & Easy
Layered, Different Adjusters) Attachment) @ NRls & Global _Cu;tnmers L Rising Demand for Growthin Disposable  Shift Towards Influencer & Social Media
Weaves) Prefer customization & personalization Pacsoamlication one Customizsbls & Driven Trends
Sustaimuble Products
PERSONALIZATION OPTIONS POWERED BY SMART TECHNOLOGY PERFECT FOR EVERY OCCASION
é 3 6 A ml e W A ©
® P ¢ A B Q& E OHY DS
Mix Metals Engraving  Birthstones  Initials & 30 Printed Precision  Strong & Secure  Lightweight & Tamish Resistant  Lifetime Daily Wear Office Wear  Parties & Festivals Weddings Gitting
(Yellowe, Trendy, (Mames, Dates, & Gemstones  Symbals Custom Enginegring Locking Systems  Comfortable Finishes  Service Suppart Celebrations
White Gold, Silver ~ Messages) Madules
+ A SCALABLE & PROFITABLE BUSINESS OPPORTUNITY -
BUSINESS MODEL REVENUR: STREAMS WHY IT'S A WINNING BUSINESS? OUR VALUE PROPOSITION b USF
+ Dieect to Consumer (D2C) + Product Sales (High Margin) ; !:@- Innovative Design
: ] L ~ High repeat purchase rate We don't just sell jewellery, [‘/\l, = \ _
* Retail & Franchise Stores + Add-on Module Sales 4 o f} [‘3} Superior Quality
4 ¥ L « Low inventory, more combinations We offer endless possibilities, MODUL AR -
* Online Customization Platform * Customization Charges e 4 Easy To Customize
N | N ' ~ Higher customer satisfaction & loyalty Personalized for evary you e
« Jewsllery Subseription Baxes + Subseription & Membarship Ty you. L +
~ Strong brand positioning | @ Affordable Luxury
+ Corporate & Bulk Gifting + Bulk & Corporate Orders P e o0 o 1 | Y.
L e e = st rtifi
* Exports to Global Markets + After Sales & Services ~ Scalable & future proof = @ & e
~ CHANGE YOUR JEWELLERY. NOT YOUR INVESTMENT. LET'S BUILD THE FUTURE o

—

3

ONE COLLECTION. INFINITE EXPRESSIONS. ENDLESS YOU.

2\

G

| OF JEWELLERY TOGETHER.




CORPORATE

PRECIOUS METAL

BUSINESS =

RECOGNIZE. REWARD. INSPIRE.
BUILD RELATIONSHIPS THAT LAST.

Premium Gold & Silver Corporate Solutions for Every Milestone, Achievement & Relationship.

=

TIMELESS VALUE

Pracious metals
rtain value farever

PRESTIGE & IMPACT

Strengthen brand
image & relationships

\% £

EMPLOYEE RECOGNITION
& AWARDS

RETIREMENT &
LONG SERVICE GIFTS

= Achievement Awards = Retirement Mementos
* Long Service Awards

« Spot Recognition Awards

* Long Service Traphies
= Silver Plates & Shields
» Annual Perfermance Awards

+ Personalized Plaques

+ Hall of Fame Induction = Keepsake Boxes

+ Premium Desk Accessories
+ Silver Pens & Card Holders
+ Plagues & Mementos

+ Customized Coins

+ Thank You Gifts

CUSTOMIZED
EXCLUSIVELY

Tailored designs that
reflect your identity

+

An)

CLIENT & PARTNER
APPRECIATION

= ETACHE FARTHITEIE |
CREATE ONEATER RALE |

Drives Success

Excellence
[ CESS

FESTIVAL & OCCASION

» Diwali Gift Collections
= New Year Gifts

= Corporate Pooja ltems
= Silver Cains &
= Gift Hampers

| LEADERSHIP
YISION
IMPACT
o

PERFECT FOR
EVERY OCCASION

Recognize every milesione,
achievement & bond

IPO, DEALS

GIFTING CELEB

Bars
= Celabration

TAX ADVANTRGE"

Gifts below prescribed

limits are tax friendly*

& MILESTONE
RATIONS

+ |PO Commemaorative Gifts
« Deal Closing Gifts

* Project Completion Gifts

* Milestone Trophies

Coins

MADE IN INDIA
FOR THE WORLD
Cralted with precision,
trusted globally

@

PREMIUM CORPORATE
GIFT SETS

e,

+ Executive Gift Sets

+ Leather & Silver Combos
+ Silver Desk Sets

+ Customized Packaging
+ Bulk Gifting Solutions

ra Y If et
2. WHO DO WE SERVE? 3. WHY CORPORATES PREFER 4. MARKET OPPORTUNITY (INDIA)
PRECIOUS METAL GIFTS? Corporate Gifting Market in India is growing rapidly.
Corporates & MNCs . 4 . ]
reates a Lasting Impression Market Size
g Startups & Entrepreneurs Premium g#fts baild long-tem recall & loyalty [2024}
P ; ; ;. Symbol of Trust & Respect
JInig Banks & Financial Institutions @ Precious metals represent valus, integrity & seccess %1 8 7 0 0 U C r+ =T
ELTJ: IT & Tech Companies @ Universal Appeal | Projected to grow at a
i ) Accapied, appreciated & charizhad by all 0
E,;g] Manufacturing & Industries CAGR of 13-15% - s
Customizable & Ewclusive
L ecion e e b athoatio || (2024-2030) 2024 2025F 2026F 2027F 2028F 2029F 2030F
- | &
¢ Hospitals & Educational Institutions (v) Wealth That Stays 5 £ @
Unlie consumables, precious metal gifts retain value E[% @ ﬁ]ﬂl;] o %
ﬁ Government & PSUs @ Perfect Brand Ambassador | | Increwming Carporate | Risein Premium | Growth in Starfups ‘ Stronges Focuson | Festivals, Milestones &
82  Channel Partners & Dealers O icTE Do Svery P F0ch J mﬁ?ﬁﬂfm' MGT;-";’:"" e m&ﬁ;::m e
N —_— - —_— = S I E— — — -

5. MOST POPULAR CORPORATE PRECIOUS METAL PRODUCTS

SILVER PLATES &
SHIELDS

CUSTOMIZED
COINS

GOLD & SILVER
BARS

DESK ACCESSORIES
& SETS

TROPHIES &
AWARDS

ARTWORKS &
FRAME COLLECTIONS

POOJA & RELIGIOUS
COLLECTIONS

PREMIUM GIFT
HAMPERS

6. OUR ENU-TU-END PROCESS | 1. FLEXIBLE BUSINESS MODELS
i~ =5 L [aval e e
2)-(5)>(#)- (@ by | A € 2
(@)-(@)- &) D-@)-) || & @B & @B @
= [
Wbarendl Comeris Pmmt'.lpe & Cmfnng with au r Pmmmm 1Trne1:r DIRECTSUPPLY | WHITELABEL  PRIVATELABEL | ANNUAL GIFTING EXPORT &
Your Need Design Approval Precision & Hallmarking  Packaging Delivary | TOCORPORATES | & CO-BRAMDED  (EXCLUSIVE DESIGNS) | COMTRACTS & INTERMATIONAL
(High Margin) COLLECTIONS FOR YOUR BRAND) = SUBSCRIPTIONS  CORPORATE GIFTS
Hnllfrnrknd Purity Bl5 Certified g Laser Engraving & Bulk Drder PAN India & Glabal
© (916/825/995) & @

Processes Customization Expertisa Delivery

|M S—— T— —
|, = = — = ——— —
B. REVENUE STREAMS 9, OUR USP 10. PERFECT FOR EVERY OCCASION
| S -
X _,_._-—'—'_'__.-' - < = = s 5 5 —
Bulk Su!yplg.r Orders : o 'I @ Premium Quality Gold & Silver TRUST x@: % @, ﬁﬁ E@ﬁ
. Cusmmlzlllt:tln Premium | | @ Custom Designs that Reflect QU ALITY Employee Retirement Festivals Deal Closures Conferences
« hnnual Gifting Contracts \ Yaur Brand \ Recogniticn | Celebrations  (Diwall, Mew Year) & Mllestones & Events
| - Festival & Event Collections . W, VALUE 9 ‘ b
| Export Orders ~ ﬁﬂ:lmmf § E_. g {E;d @ (5@,}
ifie v
* Premium Packaging Add-ans N > — Client Brand Product Launches | Corporate Social Annual
+ Re-order & Repeat Business Nl Appreciation | Promotions & Inaugurations Responsibifity Celebrations

LET'S CREATE MEAMNINGFUL MOMENTS
THAT BUILD A LASTING LEGACY.

@ iS4 L% 8

RECOGHNIZE REWARD RESPECT RETAIM

BUILD STRONGER RELATIONSHIPS.
INSPIRE GREATNESS.

Precious metal gifts that speak from the heart
and stay for generations.

5

“Tax benefits as per Income Tax Acl 1861 - Suhject to agplicable niles & limits.

Made in Indla. Cratied for the Wid., ==



THE BIGGEST UNTAPPED OPPORTUNITY

PRECIOUS METAL
SUBSCRIPTION MODEL

OWN LUXURY. NOT JUST ONCE, BUT ALWAYS.
THE CONCEPT

A membership-based model wheare customers
subacribe and recalve edcluslve, Bmiled edition
gold & sliver pleces at regular intervals with
added banelits,

HOW IT WORKS

3 > @ > © 5 @

1. SUESCRDE 2. RECENVE 3. EMPMOY BEMEFITS 4. UPORADE
Chizos & plan Gat eethuidne Clmanimg, LraLrance, Rienire, Lipgracks
4, 6. 12 Homiks) procena mbel Hup-Bach, Priooty m o Feina sm
paces regulory Accean A more L
PRODUCT IDEAS TARGET AUDIENCE

s Limited Ediion Pendants ,@.l foung Professcnals
+ (peng & Bers

S MM Indkiduals
+ Bracelets & Chams

) NRls
+ Temple & Spirihenl Nems 3
« Corpodate Callmctibles g‘é\_x Calleciors & Enthusiosts
= Home Decor Accents .}Pp Corporale Executives
REVEMUE MODEL
B.8.- Q.0 - ®
Sebaorptizn Prishugt A on Imbirangs § l:llr:Iu .rI."Hl:.FI
Feps Marpin Sarvioes By fraaci Fae Hywane
MARKET POTENTIAL (INDIA) WHY IT'S UNTAPPED?

The lunury Babacrption market bn indle & projected to grow 312 % Yl
CADR of 16-20% from 2004 to 2030,
E 23,500 Cr+ _
= (2000F) long term relolarairip
o Pradeable
s e wm .
; : « Hiph omlemar (Fenme
s High 1
value

" Cinilee lopally &

Fem ¢ & DA A Tilemestrivnn o

] b DDA, UL e o gfy Hen

THE BIGGEST UNTAPPED OPPORTUNITY

INVESTMENT-GRADE
WEARABLE GOLD

INVEST TODAY. WEAR EVERYDAY.

THE CONCEPT

Minkmndlat, high-purity (2EK22K) gold peces
deaigned for both beauly & weatment.
E'.'E‘!':' gram you wear 16 renl value.

FEATURES

o ZAK | J4K Purity

« Hallmarhad & Certified
" Tramoporent Boy-bock
«  Lighmeight & Dally Wear

PRODUCT IDEAS

Cora Gl Mitalmal Banglea
Porddpric Harg Chaing L88m & Sosedy

REVENLE MODEL

L . ‘.--;1
®.%.©

Buary- bock Cosriormization
Spresd Tz

' Inveriment =« Lifeatyla

TARGET AUDIENCE

& Woalth Conacious Buyers
& Warking Profestiona’s
3 NRls

Stenoge &

&, Firut Time Gold Buyers Frurance

&, Young Investors

MARKET POTENTIAL (INDIA)

Irrwatmetii-grode wasrahle gold mathet B epeciad

to row &t & CAGR of H-16% from 2024 to 2030 I 220,000 Cr+

. (2030F) " Lach of lranignesncy i

b bach pohches
BT TARRLRLATT
Wear yir seoiein, Frolcl yul [efirs

WHY IT"S UNTAPPED?

" Traditions pevelars focus on
desgn. ot parity B value

28,000 Cr
Fﬂj‘“ — = " Hupe demand for srogre,
wearnohle immmitmer? aphions

+ Law compeltton in this niche

D Ker Tareaway

5

THE BIGGEST UNTAPPED OPPORTUMITY

WEDDING METAL VAULT

ONE VAULT. EVERY CELEBRATION. A LIFETIME OF VALUE. -

= ._.'-.__ ,._ il i
THE CONCEPT L&y ofs
S 2 & 1
A curated wedding collection in gold & slhver, <Al iy e § a
denigned lor every ritual, occanlon & futme milestone o 2 nﬁ‘: aﬁ
) i ilnhe T 5 b —
A smirt way 1o ireeal, oilebeste & posa on legacy. -~ "f‘.-"' 1E‘--._ _‘“—-__I,-‘_-‘:"‘--‘{
o Q
d 1 - i ,“J--'F.__./
WHAT'S INSIDE THE VAULT? <L —-—h_t___,_‘__g_,_,: ()
L .é T i o
& B 000 O [t g
E 5 | (L) B e P
Ergacament Waddiag Coy Dy “opr Fectivals B Terga b Heby & Funore |‘._ —
Colmoton Cisliectitn Erammials Coletrnicons Sprriusl Mg b A

WHY IT'S UNTAPPED?

r:':_;:'\_ Mo beand ofiers a ﬁ?‘:\l High ematicnal &

{ooy  Craabes keng tarm {5y Pertect biend of
&t comglels ond-Fo-and ‘-\i,_" Pnanetal value bor % WEES

.____)‘I relodigrahipe & Sl tmd Hoe lusury
repeal budness & inepaiment

amdding sclulion cunmers

THE BIGGEST UNTAPPED OPPORTUNITY

2) GOLD LEGD"
k.

BUILD. WEAR. TRANSFORM.

THE CONCEPT

Inteeriaching gald modules that allow customers
to build, custemine and transfom thelr jmsallery
anytime they want

e

HOW IT WORKS

A
| =y

e - - P M
] : ([
1. CHOOSE 4. COLLECTION

1L

PRODUCT IDEAS

gl

7t F.
-I':!'I- :G:!__.l

Bracelet

REVEMUE MODEL

= .
od + [8d

- Hded-ons.

MARKET POTENTIAL (IHDIA) WHY IT'S UNTAPPED?

Maodular jo ark grow at a v Ll b
CAGR al 16 5 500 Cr+
:'EIZIEE"I
22,000 Cr

(2025

4 SMART JEWELLERY o
WITH NFC & DIGITAL ID o

JEWELLERY THAT CONNECTS, PROTECTS & EMPOWERS.

THE CONCEPT

Ireggrisle MFC chipiOR code in gold & dlbver jowelieny
1o anable digital identity, authentication, and

smart interactions.

SMART FEATURES
B =2 0 e 2
E. (%] fé‘.’r’; (4

Social Hada Pritisct
Conmeton At feyton

TARGET ALIDIENCE

Profernionnis B Entreprneurs

Mgl Dhraswris Ermbigmosy
Card Myl 1)

R, Tech Suvey Indindual
Mty Freguent Travelers

RARODUCT IDEAS A Health Conscious Users

J, Hgh Met Worth Individunals
“hi

ke ] r_r: ) ]
&) oy e

Srnaert Culfiindes Frnoosie  Seeniteese D eteies
Crafvs Fa Tenfpees

o

Srumt Rirgs Srrurt Pendants Smart Bracelets

REVEMUE MODEL
- WHY IT°5 UNTAPPED?

- ~ o
= = T \ Dy

gl + I:E ) + ﬁ?.n' + P = &? | " ary fon brands ofer true
DretarService Rairnirg B 3mant Jenellory
Paringraiips Polentiat +" High peicered value

SErorig de ol #
MARKET POTENTIAL (IMDIA) .
M techsaney B young buyens
24,000 Crs+

[2T00F) +# Fulure-rendy
il calspory

Prochsct Periorimtion
Sabts ]

gy b Clpasd
Shbmrnarion

Soret merodiery srarkart ) el b enfeciieg 10 groN M 4
ICAGR ol 20-F2'% from 2024 ta 2000 |_‘
I
a0 . .
b HET TAREAMKY

Moy e b B et Sl weinrrion

BENEFITS
+ Camplate collachan in ore secuwe vagll REUEHUE Hnn EI‘
" Pariect for avery rieal 6 oCcanaon = :] — 1 s

| ep + '[? + [:_;.-q + E::—\'} = PBA
«" Future neady (odd 6 upgrade onytima) = B ——

Wiyl Pachpdn Cumibmizition Aedd-on Ugajrade Hisgh Vum

+" High resale & emotional value Sales Fen Colleciira Paiagrs Tt Bales
+ Ideal for gitting & legecy planning

MARKET POTENTIAL (INDIA
TARGET AUDIENCE ( ]

Lussury wedding jeeellery markel i3 eapacted
S, Brides 8 Famiies o grow at a CAGR of 16-T7% from 2024 to 2030, 23.5 Lakh Cre

. [BUD0F)

L?la-] Wealth Consclous Buyers

GR wris ?1.5 Lakh Cr -
0 | ]
@ Wiedding Plannérs (@aw) —
G2 Premium Gift Buyers
5 3‘; KEY TAKEAWAY ©fie
Mol jual jewallorny. s a legacy vault olo

for genaralions 1o come. 5



PRODUCTS NOBODY
IS THINKING ABOUT

HIDDEN GOLD & SILVER OPPORTUNITIES
UNIQUE. LUXURIOUS. HIGH MARGIN. FUTURE READY.

Beyond jewellery lies a world of premium

lifestyle products in gold and silver

with massive untapped potential across multiple industries.

4

-

=
-

ULTRA LUNURY
Premium positioning  Strong profiratsiity

N

UMIQUE VALUE
Difficult to copy

i/i/i I ]

HIGH MARGIN

p
1

- & HARDWARE

R

LUXURY DOOR HANDLES

L

IDEAL FOR

Lunury Villag

Hotels & Resorts
Premium Apartments
Heritage Propertias

WHY IT WORKS
* High parceived value
* Premium home segment

* Repoat orders from
bullders & architects

MATERIALS: BRASS | SILVER | GOLD PLATED

PREMIUM SWITCH PLATES
& SOCKET COVERS

IDEAL FOR
Lurury Homes
Hotels

Pramium Offices
Interior Designers

WHY IT WORKS

= Smadl but high value
= Enty to cugtomire

- s hanury to interiors

r

LUXURY BATHROOM
ACCESSORIES

IDEAL FOR
Lunury Hotals
Resorts & Spas
Fremium Homes
Architect Projects

)

WHY IT WORKS
& = Dy urage products
- High durability

* Lueury segment
undar-sarved

ﬁ

MATERIALS: SILVER | GOLD PLATED | BRASS

PRODUCTS: OISPENBERS | TRAYS | TOWEL ADCS | HOORS

[@ PREMIUM OFFICE

DESK ACCESSORIES

IDEAL FOR e g
CEOs & CXOs g:‘;}ﬁ g
| " i Law Firms 3 _.‘_d# “T _.-'h'
R 575 Corporate Offices _fﬂ_}“"y ,._4"‘&
) High Net Warth J 'ﬁ -y
'I. : 4 Iiindividunls i { ﬂh;ﬁ,}/ ]
o __'__'-;'_ ~ E:‘:‘:“‘ & g‘, 3
= ﬂ&_ N
\ e o
o g A

« Bapirafien drlven
= Gifting potential
+ Branding & personalization

PRODUCTS: PEH SET5 | CARD HOLDERS | PAPERWENRHTS

MATERIALS: SILVER | GOLD | BRASS

LUXURY CHESS SETS
& BOARD GAMES

© * Limited edition

IDEAL FOR

Collactors

High Nat Worth
Indhwidunls

Corporate Gifting

WHY IT WORKS
- Coliector's em

« High emotional value

i

PREMIUM CARD DECKS
& PLAYING CARDS

6

IDEAL FOR
Collectors
Lurury Brands
Casings
Corporate Gifting

®  WHY IT WORKS
T, - Unigue & collectible

54 - Limited editiors
- Global demand

FINISH: GOLD FOIL | SOVER FOIL | ENGRAVED

LUXURY FOUNTAIN
PEN COLLECTION

IDEAL FOR
Professionals
Executives
Gift Buyers
Collectors

WHY IT WORKS
= Timelas huwury
+ Excedlent gift item
* High repent buyers

MATERIALS: SILVER | GOLD PLATED | BRASS

~,

PREMIUM KEYBOARD
& TECH ACCESSORIES

.
B e

PRODUCTS: HEYEQWRDS | MICE | USE DRIVES | HUBS

Tl
IDEAL FOR
Gamers

Tech Enthusiasts

Lunury Offices
Collectors

WHY IT WORKS

= hiche lunwry market
= High margins

= Low competition

LUXURY MOBILE
COVERS & GADGETS

IDEAL FOR
Pramium Lsers
Celebrities
Business Qwners
Gift Buyers

WHY IT WORKS

| = Stutus symbal
= High demand

« Frequent upgrades

MATERIALS: 24K GOLD | SILVER | TITAMILM

e

‘l U SMART WATCH CASING
——' & ACCESSORIES

MATERIALS: GOLD | SILVER | TITANIUM

| Watch Enthurtiasts

Piany!
~  yluy IT WORKS

_

IDEAL FOR

Premium Buyers

Collectors

" Hegh value product
« Customiration
= Global market

—t

11 LUXURY AUTOMOBILE
ACCESSORIES

IDEAL FOR
Lurury Car Owners
Collectors
Corparste Gifting

r

WHY IT WORKS

* Lasge market

* High perosived valut
* Cuntomiration

PRODUCTS: SIFT KRGS | EMSLEMS | INTERYIR TRIMS

.
—

1 2 | PREMIUM MOTORCYCLE

——' ACCESSORIES

IDEAL FOR
Raoyal Enfield

.| Harley Dovidaon
" Bike Enthusiasts

Collectors
19 WHY IT WORKS
- | Patsior-driven manket
= et * Brand loyalty
"1 | = High margins

"

o~

ﬁ LUXURY TEMPLE &
PUJA ACCESSORIES

IDEAL FOR
Temples
Devotess
Premium Homes
Festivals

WHY IT WORKS

= Emaoticral connect
= Regular demand

= Custom crders

AN

T
!

PRODUCTS: BADEES | HAHDLERAR ENBIS | CONERS PRO 2 LAMPS | BELLS | KALASH | PRASHAVALL | PRODUCTS: SPOONS | FRAMES | TDOTH B2 | NAME PLATES | PRODUCTS: BOTTLES | FEEDNNG SETS | MATS | ROLLER
-

ey

14 PREMIUM BABY
—— KEEPSAKE ITEMS

IDEAL FOR
New Parents
Baby Showers
Gift Buyers

WHY IT WORKS

= Emntienal valwe

= Gifrable

= Premium segment

umapped

15)

' |

SILVER HEALTH &
WELLNESS PRODUCTS

B, Heolth Conscious
i Families

WHY IT WORKS

IDEAL FOR

Luwiry Buyers
Haoapitals (Premium)

= Silver hies natural
antmicroblal progerties
Health « Lamry trend
Global demand

L

WHY THESE PRODUCTS ARE UNTAPPED?

High Perceived Yalue

Low Competition

Hiche But Profitable

Customization

&

Global Appeal

IDEAL MATERIALS & FINISHES

(

Wost ployers focus People love luxury  Easy to personalize Smaller markets, Huge export 24K GOLD 925 SILVER GOLD PLATED BRASS ROSE GOLD
only on jewellery Iifestyle products & brand higher margins potential PURE LUKURY TIMELESS ELEGANCE AFFORDABLE LUXLRY DURKELE & STYLISH MODERN & PREMIUM
TARGET AUDIENCE OVERVIEW BUSINESS MODELS REVENUE POTENTIAL KEY TAKEAWAYS
High Met Worth Individuals B28 Corporate Sales (INDIAN MARKET) 724,000 Cr+ Think beyond jewellery.
Volue lukury & enclusivity Bulk gltting, awards, employee racognition ' Create llestyle, emation &

Corporate Executives
Premium gifting & personal use

&
®
R

Lunury Brand Buyers

Seak unigueness & status
Collectars & Enthusiasts

Love limited edition items
Architects & Interior Designers
Require unigque premium products
Temples, Hotels & Resorts

Bulk & repeat buyers

; B2C Direct Sales

Customication Business

OEM & White Label
Manufacture for luxury bra

Export Business
Target global lunury & niche

-,

Pl

Exclusive collections for me

Online store, Hagehip stores, axhibitions

Parsonallzed orders, name engvaving, |ogos

Subscription & Membership

to grow at a CAGR of
15-20%
(2024-2030)

nds
79,500 Cr

¥8,000 Cr

markets

mbers

SE crea

THE FUTURE IS INNOVATION. THE OPPORTUNITY IS NOW.

TE PRODUCTS THAT PEOPLE NEVER KNEW THEY NEEDED, BUT WILL LOVE TO OWHN.

The luxury lifestyle products
market in India is projected

B17,000 Cr

14,000 Cr

Il

1,500 Cr

-

L

status-driven products.

Focus on customization,
quality & unique designs.
Build strong brand positioning
in the luxury sagmeant.

©)

The earlier you enter,
the bigger your advantage,

High margins, premium
pricing & global demand.

-

SB



i1 Itis a hedge against inflation &
& economic uncertainty.

WHY CHOOSE A GOLD IS NOT JUST A METAL,
IT IS AN ASSET & AN OPPORTUNITY |
» G 0 L D B U S I N E S S ? w7 Unlike most inventory, gold does not depreciate. |
2T i) It can appreciate in value over time.
.2 3 & ASAFE ASSET. A STRONG BUSINESS. A WEALTH CREAT{]R it aereimedpie
s

il

. INTRINSIC VALUE WEALTH HIGH LIQUIDITY LOW BUSINESS RISK PREMIUM POTENTIAL E
e P Gold always PRESERVATION Easy to sell Demand is stable Design, brand & =
has value, Beats inflation anytime, across generations. craftsmanship |

over the long run. create higher value. L

GOLD BUSINESS VS OTHER BUSINESSES | GDL[_] js AN_I!‘JEHTDR? VS OTHER INVENTORIES

PARAMETER GOLD BUSINESS TECHNOLOGY [ SAAS 10T PRODUCTS CHINA IMPORT BUSINESS RESTAURANT / FOOD BUSINESS

|

@& Capital Safety & Excellent & Low ® Medium @ Medium . . H!
H e
A : @ Hi ' & ' “" m
&% Market Demand N # Very Stable | Hugﬂ huEme | GrnwEg_ __.__Erepends uﬂ trends By Foud Foad Expires 1088
{J Product Uhsuluuﬂce_ ¥ Almost Hune @ High 4 Wedium-High PHigh .~ ELECTRONICS BUSINESS
[Z) Inventory Value “ Usually retained fery low 1 bepreciates Can become obsolete 3
| - , NG
(& Cash Flow @ Good | Slow initially &loderate #Moderate . | |
T N F Sl N N Y j = Buy Electronics Value Depreciates LOSS
Gross Margin 10% - 40% 70% - 90% 25% - 50% 15% - 35%
| P g e, | LS 4 GOLD BUSINESS

@ Scalability < High @ Excellent Excellent @ Moderate /

| e
@& Technical Risk # Low 2 High # High low - =l HH —=nfl H .
@5 Competition & High 3 High & Medium $High e L e RUIENTIACEER
@ Long-Term Stability + Excellent Good Good i Moderate BOTTOM LINE Al

= — = Gold protects your capital. ‘
KEY ADVANTAGE: GOLD IS THE ONLY INVENTORY THAT CAN APPRECIATE IN VALUE WHILE YOU HOLD IT. Design & brand grow your profit. cﬁf
Smart strategy builds your wealth, ="

IF YOU INVEST %10 LAKH IN GOLD - 3 SCENARIOS

s

HOW TO CALCULATE RETURNS

(Selling Price - Total Cost) E 40-30% g Low Capital Risk i High Profit Potential
Total Return (%) = * 100 Piecious Metal Inventory
Total Cost B 20-75% & High Asset Value i’ Global Acceptance

Total Cost Includes: “””:;::“9 R Product Development | | ¥ Stable Demand & Hedge Against Inflation

19-
¥ )4 . Branding, Packaging, Wabsita Generational Business &7 Scalable & Sustainable
& B B @ 0 _,

B T e e Exyeses o 10-15% ( Multiple Revenue Streams & Wealth Creation Over Time

Warhing Capital & Contingency

RISK COMPARISON

— )

SMART USE OF %10 LAKH CAPITAL

.

ANy

POTENTIAL PROFITABILITY IN GOLD BUSINESS

@ GOLD BUSINESS J TECHNOLOGY / SAAS | CHINA IMPORT BUSINESS 10T PRODUCTS BUSINESS MODEL GROSS MARGIN (APPROKX.) THE BIGGEST RISK
e = Bullion Trading 1% - 3% IN GOLD BUSINESS
+ (Gold price volatility v Product failure + Import duties + Product support Not the gold
v ket & ookt _ _ i Jewellery Manufacturing 1096 - 25% ot the golo.
+ Rapid technological changes | + Shipping delays ~ Warranky costs - e BT W The business model.
we mium / Designer Jewelle = +
ke CESh.ﬁW i 1r:;entur-,r « Software bugs « Exchange rate fluctuations | ~ Certification g ; o 2 Competing only on price
i L | « Strong competition « Product quality v Bectionics talues | | rpurete & Luavy Gifts b leads to:
+ Regulatory compliance : Y Temple & Heritage Products 309 - S0%+ » Thin margins
: + Ongoing R&D costs + Regulatory changes + Fast mnevation oycies e
(Haknarking: GET e Py Export Oriented Products 25% - 50%+ ADLEIET
" Lower liquidity for highly v Irend ris i ; : # Commedity competition
customized designs (Margins da.pend on design, brand, craftsmanship, and Compete on value, not
market positioning,)

Just on price.

WHY GOLD BUSINESS IS A POWERFUL CHOICE

GOLD GIVES YOU SECURITY. SMART BUSINESS GIVES YOU WEALTH.

COMBINE BOTH & BUILD A LEGACY.

[

ONE-YEAR RETURN POSSIBILITIES
SCEMARIO A SCENARIO B SCENARIO C (If you hald 210 Lakh worth of gold)
PURE INVESTMENT _ GOLD JEWELLERY MANUFACTURING FREMIUM ERAND BUSINESS R —
Buy ;E;gﬁ?:g;;:";::;;?“”"' Invest in gold, manufacture & sell. Build brand. Create value. Earn premium. GOLD PRICE EH“”EE 'IMLI.IE{:F!-;IHL:E LA
pr{ \ wa/ [ate) ﬁ-ﬁ @ -5 9.5 Lakh
\ ;i —r = -+
> Ao @ ﬁ OE » A& 0% 210.0 Lakh
g Design Branding & Customer Premium
e | P TR || GoldVelle  Mendactwing  SalingPrica Packaging  Experience  Pricing +5% $10.5 Lakh
Cost
55 79.5 Lakh #10 Lakh 5 215 Lakh - +10% #11.0 Lakh
0% 10.0 Lakh Rl REVENUE MULTIPLIERS )
+5% 210.5 Lakh POTENTIAL GROSS MARGIN o ki REeTe A Ve Al Ll
= esign premium igher margins — . =W
2 H1 ﬂ sl 20% - 35% ‘ " Story & exclusivity +" Stronger brand +20% Y120 Lakh
q5% | wmSlakh v BENEFITS
+20% ﬂi.l} Lakh v Manufacturing margin « Corporate & export orders  +° Long term wealth S S =
g dnp;nd r . ' « Brand premium + Repeat customers | These figures are for illustration only. |
No g;.mranmed — ' + Value appreciaticn while holding ini.uant|:|r5|I Actual returns ""'ar'.&" with market. !




HOW A NEW GOLD BRAND

WINS TRUST & GRUWS SALE

[TRUST IS THE TRUE PRODUCT. GOLD IS THE MEDIUM.

Custamers don't buy gold. Thoy buy trust, purity, transparency,
service and the confidence that your brand will be there for them
today, tomorrow and for generations.

WHY PEOPLE BUY FROM ESTABLISHED BRANDS? '

Before buying, customers ask themselves...

|
| it
5‘ - _L' _| fﬁq‘
Is:it reafly Isthe Willthecampeny Canl Wil they Am | Can | trust
22K or 1BK? weight enist after | exchange buy it overpaying? this
accurale?  five years? it later? back? brand?

‘ Answering these questions builds TRUST. Solve them consistently and

you create loyal customers for life.

HOW TO BUILD TRUST — THE KEY ELEMENTS

Accurate
Weight

EIS Hallmark
Certification

Purity
Certificate

®

Buy-Back
Assurance

Transparent
Pricing

oo
ET A
it
QR Code
Product Info

(’"S
r/
Clear Return &

Exchange Policy

Be 100% transparent. Make the customer feel safe at every step.

Detailed

MDDERN TRUST MODEL - E

(]

(e

3 PHASED APPROACH FOR A NEW GOLD BRAND

PHASE 1 - BUILD TRUST & REPUTATION

(0 -12 MONTHS)
(&)

Focus on best-selling & trusted
\\ -] D/,’

product categories.

PHASE 2 - DIFFERENTIATE & EXPAND

(1- 3 YEARS)

Introduce products customers
can't easily find elsewhere,

4 BIS Hallmark Certificate

& Care Instructions
i Buy-Back Policy

()

TRUST

|H. TED 1y Gorg,
Liv ACD Filop
H:MHH

Loved by customers.
Consistant experience
Streng reputation
Community & advocacy

Transparent operations
Real people, real s1orias
Reviews & testimonials
Authentic communication

Hallmarked & certified
Accurale weight

Fawr pricing

Clear policies

VERY PE‘UDUCT SHOULD COME WITH

DAGITAL PRODUCT

& (R Code to Verify PASSPORT
& Purity & Weight Details “'&.._ 4
ey
& Date of Manufacture Hog
e !
~ Crafisperson Profile b

Lifetime Service Promise

215 My HIM

Digital Product Passport

PHASE 3 — BUILD SIGNATURE BRAND
(3 - 5 YEARS)

Launch your own signature collections.

& Heritage Collection
&4 Royal Collection
o Executive Collection

gl

& Temnple & Traditional Collection
* Heirloom Collection
» Wedding Legacy Collection

pachaging.

GOAL: Build Trust | Get Reviews | Create Happy Customers

SHOULD'YOU START WITH EXISTING PRODUCTS?

YES!

It's the smarter
business decision.

(4 Faster market entry

@ Better cash flow towards exclusivity,
(= Customer feedback

(7 Reputation building

BUILD A COMMUNITY, NOT JUST CUSTOMERS

Educate. Inform. Inspwe

Bz

o Examplc%' = Source from trusted * — & Personalized Jewellery
& Gold Chains manufacturers/0EM. @ Modular Jewellery
(] t)
,' E::Eigg + Deliver exceptional & Smart Jewellery
& Bengles e & Corporate Collections
& Pandants * Tla.l'lﬁ.DﬂI'E‘nt pricing, : e TEmmE Collections
& Gold Coins fast deilvery, bosuttiul & Lunury Gifting

DO YOU NEED YOUR OWN DESIGNS IMMEDIATELY?

But gradually mave

ey

GOAL: Build Identity | Unique Value | Repeat Customers

THE BIGGEST MISTAKE

0% Standard
10% Enclusive

NO.

= This leads to:

3

inidand

Exclusive € Thin margins

&0% Standand € Discount wars

50% Exclusive

20% Standard
80% Erclusive

L

«

Apple doasn't sell
the cheapest

Deon't just s=ll
a goid product.

| GodPoity Holmarkng MakngChagis Jewellry Wiiking Beying Avaed Jowslery hardwore. Sell a complete |
Gude  Explaned  Explaned  CareTips Gudes Fraed It aglls the best BXPETRNCE.
EAPETRNCE
When customers learn from you, they trust you. o [‘:ﬁ r @ T_“EE!; G .
When they trust you, they buy from you, @ ¥ G — 5 &
m‘i‘ Promam  Cotfoia o Dl Presian  Msmonde  Ufeine Usymie B A Stivy Befard
- Pty Jueriicty  Paapord lrbotng  Saqert Eachsrie Evary Foce

| THE NEXT BIG OPPORTUNITY IN INDIA
DIGITAL TRUST JEWELLERY PLATFORM

via QR code:/ NFC lag contaning

SCAN & VERIFY

Hallmark & purity deteds
Weight & specifications
Date of manufacture

Ownership recond (aptional
Buy-back efighbifity
Service history

Insurance documentation
Diginsl warranty

Care instructions

Trust that is visible.
Value that iz provable,

VERIFIED & SECURE

Enery prehact pats a stcure-digtal idestly |

Crafsmanship I.'II’H[ITEII:DII | ‘ TIIUET ' A‘I:f
ership re |optional) | n o

@)

BUILD TRUST.

Customers remember experiences, not just products.

“ J—
I HOW TRUST BUILDS MORE SALES

AWARENESS :CE?_ More Reach

(Thety oo your brand)
INTEREST i
((They e your desigrs. &

Maore Engagement

| cu m;sg.m:ﬂun r <8 Bigger Orders
| e
F:IUHEIHSE] smn | Repeat Customers
[ . -
LOYALTY & ADVOGACY (5l Brand Growth
(They retum & recammend) '! A

Trust is the bridge between interest and purchase.

GOAL: Become The Brand People Trust & Remember

Competing on price only.

€3 Commodity cu:(npemin\
€ Low brand value 3

Higher Conversion

CREATE VALUE. EARN LOYALTY.

THE BETTER APPROACH

Compete on Trust & Experience.
@ Transparent pricing

@ Verified purity

@ Lifetime exchange

@ Strong after-sales support

@ Elegant pariaqlng

& Pers 2

@ Fast delivery

@& Educational content

@ Torvtelling & craftsmanship

WHAT WILL DIFFERENTIATE YOUR BRAND?
ol
Q‘/’
‘4

Uncompromised Tranaparancy |
100% purity, accurate weight, live pricing |
Certhled Authenticity

Hallmark, cerlficates and digital verification

Lifetime Yolue Promise |
Buy-back, eschange, upgrade, service

Emotional Connection |
Staryieliing, hertage, craftsmanship
Pramium Exparience

Pachaging, service, communication
Consiutant Quality

Every product, every time

FINAL TAKEAWAY

Start with trust, nat just products.
Transparecry is your strongest marketing.

Start with existing products, but build
towards exclusive collections.

Build a community with value-driven
content and real relationships.

Create a premium experience that
customers love and remember.

When people trust you, they don't just
5 buy gold... they choose your brand
® for life.

BUILD A LEGACY.

¥YOUR GOLD BRAND. THEIR TRUST. TOGETHER, FOREVER.




HOW TO SAVE MONEY ON

COST & TAXATIQNS

IN GOLD BUSINESS

Smart Planning. Efficient Operations. Maximum Profit.

10 WAYS TO SAVE COST IN GOLD BUSINESS [ ee

PURCHASE GOLD
) AT BEST COST

&

BIS/LBMA epproved
bullign dealers,

Buy from refineries or

USE GOLD EXCHANGE
J MODEL

« Take old gold from
customers.

| 2

« Pay anly for making
charges, wastage,

Auoid multiple GST & price diflerence,
midd|emen. G 5+ Legs working capital,
+ Better rates, purity faster inventory
& documentation, urnaver,

CLAIM INPUT INVEST IN MACHINERY

=

TAX CREDIT (ITC)

7]

3

INSTEAD OF QUTSOURCING | L

| LOWER COST
HIGHER PROFIT
SUSTAINABLE

« Use data to predict
demand,

s¢ll and repay,
« Reduce idle stock &

finencing cast.

DESIGN BEFORE l 9 ]
MANUFACTURING

Bonuw gold, manufacture,

+ Less capital blocked,
better cash flow.

FOCUS ON STANDARD
& REPEAT DESIGNS

"‘d.b"‘ M_.
OPTIMIZE INVENTORY 4 USE GOLD 5 CONTROL WASTAGE
J MANAGEMENT L METAL LOANS EFFECTIVELY
0 N . |
= Keep inventary lean. .« Avail Gold Metal - .
M P?-ftrl:’;:l-m:-i: & L:ans (GML) 1:3'“ "‘ B:lic;lgqum -
lightweight deaigns. i I I E:;:;S;.EFCS 8 '- E

« Recover & refine scrap,
filirgs, polishing dust.

+ [Even 1-2% less wastage
saves akhs of rupees.

KEEP INVENTORY
MOVING

10

« Claim ITC on eligible » In-hause procemes live « Create CRD renders “-_s « Develop best-selling = Monitor inventary
businges purchaies casting, lzxer welding, & 20 praviws ,., f—a collectians, BUrmOvEs,
[machinery, packaging, E CHC, 30 printing reduce 'QE >
rent, services, etc.). n_| g outiourcing cost. ———— ) - Manufacture after Ia(r‘}‘_ ;5 * Repeat ﬂ]:lﬂl-!dl’ﬂllﬂng H = Faster turnover = |pss
I customer approval, hFEAT reduces per plece cost. HF | capital locked, mose
« Mainain proper tax = = = Higher control on quality e &

prafits.

invoices & complionce. & timelines. + Reduce unsold

inventory & risk.

TA PLANNING - LEGAL & SMART

+ Better quality confrol
& faster praduction

A

EXAMPLE: ¥10 LAKH GOLD BUSINESS

+ Trade Fairs & Exhibitions
= Rent. Uiiities, Salaries
» Professional Fees, Software

Keep all bills & documents

=,

SEPARATE ACCOUNTS
FOR BUSINESS & INVESTMENT

Maintain separate books for:

» Business Inventory (Trading/Manufacturing)
* Personal/Investment Gold
Makes audit, tax filing & stock management easy.

SAVE TAX LEGALLY. STAY COMPLIANT. GROW CONFIDENTLY.

« Designers, Sales Staff
» Marketing, Accounts, Support

Legitimate expense = lower taxable profit.
WORK WITH A CA

o A qualilved Chartered Accourtant helps

‘\ﬁ/’ « Business Structure

+» GST Compliance
» Income Tax Planning

= Marimum Legul Sevings
Sty compliant, say strev-ree.

GST OPTIMIZATION DEPRECIATION BENEFITS Particulars Amount (¥)
« Jewellary is subject to GST on sales / Claim depreciation on business assets: Gold |I1\TEE'||IDI"}' 10.00,000
(guld & making chorges as per law) - Machinery S
r » Claim eligible Input Tax Credi F H « Office Equipments Manufacturing & Overheads 2,00,000
=L - Wi ds, invoice - ‘
O e e el o, O G| | Tt vestmens 1200000
= Furniture & Firdures A
ki tauahlp - Selling Revenue (Example) 15,00,000
— Gross Profit 3,00,000
[
BUSlNESS E:(P.ENSES olg® SALARIES & PAYROLL Less: Operating Expenses 1.20,000
Deduct genuine busingss expanses: ITAPT Pay reasonable salaries to employees
EE | + Advertising & Marketing — fiar genuine work, Less: Taxes [J'f'.F.'IF.'IFE?IN.'.]*I SU,DUU
"« Wohs 1 E e
ey = Estimated Net Profit 1.20,000

"Tax depends on actual turnover, expenses, structure & applicable law.

WHY THIS MODEL WORKS
)
'(F:\J Better cash flow
@
(&) Tax optimized

r’& Higher Net Profit

Lower inventory holding cost

=)

Higher operational efficiency

)

N

BUILD A MANUFACTURING BUSINESS, NOT JUST TRADING FOCUS ON HIGHER MARGIN CATEGORIES

TRADING (LOW MARGIN) MANUFACTURING (HIGHER MARGIN) %, Gold Bars / Coins
= / ?‘- W7 ,; ;_2 Standard Chains ‘ Low-Medium |
‘({ —t g;;, \ V l =5 —b r - = e'n | & Wedding Jewellery Medium |
=3 “ s 4 1:":‘; Custom Jewellery Medium-High |
Buy Gold Sell Gold Buy Gold Demqn Manufamure Brand Sell | & Luxury Collections High ,
| #& Corporate Gifts High '
Low Value Addition High Value Addition at Every Ste | 4 Temple Collections High
g P Y 9 .
Low Margin Higher Margin, Stronger Brand | ¢ Personalized Products High |
BIGGEST COST LEAKS - AVOID THEM! INVENTORY TURNOVER RATIO SMART CASH FLOW STRATEGY
; ; ; THE GOLDEN FORMULA FOR PROFIT
@ Overstocking slow-moving designs Annual Sales Use Gold Metal Loans
i i i = T iE = o If Eligibl
(2] nglj wastage in manufacFutlng N Average Inventary (If Eligible) /' - Q“ + {o
9 Buymg 1thgh too many intermediaries 0 Negotiate better credit j”l '- -r n
0 Poor inventory management EXAMPLE terms with suppliers e Tow Efficient
g E'leak P'ici;,g smtegy Annual Seles 212 Crore o Faster collections from of Gold Wastage  Operations
g : Average Inventory  ¥2 Crore customers
@ Manual processes = higher labour cost al
@) Lack of production planning 0 Halr':‘tam ade_qulate —
@) dle capital locked in stock TURNOVER = 6X working capita TAX
@' Weak branding = price competition Higher tumaver = Better efficiency Plan production based .Tal:n: : MAXIMUM
Lower holding cost = Higher profit on demand Optimization PROFIT

TRUST BUILDS REPUTATION. REPUTATION DRIVES SALES. SALES DRIVE GROWTH

HOW TO BUILD TRUST & INCREASE SALES (WHILE SAVING COST)

Lan v 1 P - o

o —@)— | 6@ 2 @@ 2 {v}

=7 & 4 Ynrd A a8 %),

BIS Hallmark | Transparent | Certifications & Huy-Ba:k & | Free Lifetime | Hallmarked Educate Excellent Digital Presence Loyalty &
Products Pricing Purity Assurance | Exchange Policy | Maintenance | Packaging Customers | Customer Service | &Reviews  Referral Programs

57 A e
SAVE SMART. PLAN SMART. GROW BIG. S niﬁﬂ
A PROFITABLE GOLD BUSINESS IS BUILT ON INTELLIGENCE, S CJ
DISCIPLINE 8 TRANSPARENCY. LOWER COSTS | HIGHER MARGINS | LEGAL SAVINGS | SUSTAINABLE GROWTH




DIGITAL PRECIOUS METALS PLATFORM

THREE-YEAR PRODUCT ROADM
FINANCIAL PLAN & ROI

BUILD TRUST. CREATE VALUE. EARN LOYALTY. BUILD A LEGACY.

RBNEREC

TRAHSPARENT YERIFIED
1% HALLMARK AUTHENTICTY

TRUSTED
ODCUNTNTATION

SECU
PRl

[

@ !

LIFETIME
SUPPORT

RE
HTS

THREE-YEAR PRODUCT ROADMAP & MILESTONES

HGITAL PROOUCT
FASEFORT

OUR PROMISE

4 BIS Hallmarked

B2 Ml et

-

21K 316
el Predeed
Yl Mt L2
Tty

& 100% Transparency
& Digital Product Passport
(4 Cartified Purity

& Fair Pricing

& Lifetme Yalug

YEAR 3 (Months 25-26)

dmis  YEAR 1 (Months 1-12) dmis  YEAR 2 (Months 13-24) .@;
BUILD TRUST. BUILD BRAND. VALIDATE MARKET. ' DIFFERENTIATE. CREATE EXCLUSIVE PRODUCTS. L& SCALE. MANUFACTURE. 60 GLOBAL.
(1 (Month1-3) SETUP & LAUNCH (07 (Month13-15) EXCLUSIVE COLLECTIONS )71 (Month25-27) OWN MANUFACTURING
o Compuny Selig, GST, BS Complance + Exchrsive Jowellery -~ + CAD Studio, 30 Printing
r/ o WebnZe & Digital Patiorm Launch e AT & Modular Jewellary Londhi & LA Casting. Laser Engraving Irestment
P 4 ¥ 50+ Produets | 10 Vendors %5 I.akhs ¢ Lunury Home Collection ?25 Lakhs l 4 (uality Contral Lab %?5[-%”:!’
¥ 5 Manefaciuring Partners + Corporate Callection + In-house Production
(02 (Month4-6) BUILD DIGITAL TRUST ()2 (Manith 16-18) INNOVATE & UPGRADE ()2 Month 28-30) PREMIUM LIFESTYLE RANGE
¢ Digital Product Pastport + Smar Jewellery & NFC Callaction nury Lifes ducts
9 ) i e 1 + Lunury Lifestyle Products
o (8 Verification & Hallmark Chack S + Wedding Vault Collection L B & Tample Architechire Callection g
o Digital Ivoice & Waranty ?5 Lakhs + |rvestment Jawelleny %]5'2[] Lakhs m # [mterior Lunury Callaction ?5[]‘?[] Lakhs
¥ 300+ Customers + Fratform Upgrade (g, Al, Riewanks) + Premium Office Callection
[B (Month 7-9) EXPAND CATEGORIES []3 (Month 19-21) SUBSCRIFTIDNS & B26 |]3 [Month 31-33) INTERMATIDNAL EXPAHSIDN
+ Corporate Gift Division + Subscription Bakes + UAE. Siqaoare USA UK. Australia
Manthly A sty Aeveny - Sngapare. Usa, UK.
i‘ra- + Wedding Collection i + Lunury Membership ki + N Platform il
.. + Customired Products ?? Lakhs w— 4 [prparate Portal Z25-30Lakhs + Glabal Logiatics Partness £70-90 Lakhs
+ 500+ Cusstomers | 20 Carporale Clents + Designer Collaboration + Locallration & Compllance
[}4 (Month 10-12) SCALE & STRENGTHEN [l'{l' (Month 22-24) NATIONAL EXPANSION DE]. (Month 34-34) ECOSYSTEM & SCALE
o0 * Lu-|Uj 5il;er'-l«';olle-niun Nonty Reveme + PAN India Delivery Moty Revenue # Designer Markelplace Nanily Aevence
'.‘ + Premium Mackaging L Export Mepistration « B28 & Whalesale Platform |
+ Referral & Membership Program ?‘"] Lakhs + Marketplace Inteqration 30-40 Lakhs ® & * White Label Manulacturing <1-1.2 Crore |
+ 1,000+ Custamers + 5,000+ Custamers | 100+ Corporate Clants ¢ Franchise Model
YEAR 1 TARGET YEAR 2 TARGET YEAR 3 TARGET
L L =5 *% ; L S0 aly -
an @ Ef i @ E@ @) | dan ) 5) yo%
1,000« |T60-90Lakh 20-25% | Established 5000+ ¥2-3Crore = 25-30% 30% | 20,000+ | ¥8-12Crore | 30-35% 5
Customers | Annual Revenue  Gross Margin Digakally Customers  Annugl Revenue © Gross Margin * Repeat Customers Customers | Annugl Fevenue  Gross Margin Countries
PRODUCT EVOLUTION JOURNEY
PHASE 1 PHASE 2 = PHASE 3 L PHASE4 '
E MARKETPLACE GLOBAL PLATFORM

OWN COLLECTIONS * m OWN MANUFACTURING *

v o

+ Build customer trust

INITIAL INVESTMENT : ¥ 5,00,000

B &% Inital besriory {:.m:t|
[ 15% Wiebete & Putnn 75,000
(B 15% Brascing & Paciaging €75,000 |
& 17 Markitng 75000
B % lagal & Regetratiors 225,000

@ 1% Woding Cial €750

BREAK-EVEN ANALYSIS

Manthly Reverue Target : €5 -7 Lakhs

SCENARIO A
CONSERYATIVE

%

Break-even Target

B8 - 12 Months

Revenue
Gross Margin : 0% ¥60 Lakhs
Operating Proht
Mothly Operating Empenses < ¥80,000 - =2
212 Lakhs o ;'flkhs
| =120%

WE ARE BUILDING IN
PRECIOU

ROI ON INITIAL INVESTMENT (€5 LAKHS) '

*

Premium packaging

+ Cost efficiency

PROJECTED FINANCIAL SUMMARY  (llustrative

Curated trusted products + Exclusive designs + In-howse production + International expansion
+ Venfied sallers & partners + Lustom & modular + Technology driven + Al parsonallzation
+ Transparent pricing + Smart jewellery + Quality leadership + Digital product passport

+ Global brand leadership

REVENUE STREAMS o
- : . Year Investment Annual H‘E?'Enue Bross Margin - Ifs?_ﬁ!»[}:ﬂﬂg
o, Product Sles (Gold, Silver, Luxury) !___ i (Hlustrative) | perating Profi
/& Corporate Gifting & Bulk Orders '
. P || Year! | ossian | z60-90Lskh | 20-25% | Z6-10Lakh
(#  Customized & Wedding Callection (0-12M)
(52) Subscription & Membershi |
(&) Sescrptons Menbestip t:'gf;‘:ﬂ ¥/ Lakh | T2-3Crore | 25-30% | ¥30-50Lakh
[E} Digital Senvices (Verification, Waranty) | |
[ix] 828, Wholesale & White Label || Year3 | zon) _yo | 28 _120rore | 30-35% | €15-25Crore

(25-36M)

*(perating profit is illastrative and before inferest, depeeciation, fanes and founder sakaries.

CASH FLOW OUTLOOK (llustrative] _

SCENARID B SCENARID C
| e || MR 8001200
e L\ Operating Prafit
Sl == B (10 ¥ Lakhs) 200-300
- N 7] 150-250
Reverue Revenue E
75 Lakhs T90 Lakhs Bu__gu 30-50 100-175
Operating Prafit Dperuting Profit 6-10 20-35
%8 Lakhs %10 Lakhs =l o -
ROl Aol e B e - (.
=160% =200% Year 1 Year 2 Year 3

[ kevaovanaces ' KEYRISKS & MITIGATION

USE OF F
(Hext 2-3

DIA'S MOST TRUSTED DIGITAL @
S METALS BRAND. \
TRANSPARENT TODAY. ICONIC TOMORROW., TRUST

reres | i isk
fears)

EXPECTED INVESTOR RETURNS

(@) 100% Trarsparent & Tt Driven Gold Price Volotiity  —» Imentary Hedging. Dymamic Pridng E Wiy Seing Ivertment

€ 0 Hallmaked & Certifed | 18] Prduct Development & RED ot R enen

e Y oy Marlat Competition = Brand, Technology, Experiance 3 I

[8] Digits! Prodict Pasaport - Natns [ fw:} Technolagyy & Platform Upgrades | [Sead / Growth Reund) l! el

(@) Pemivm Quality & Desans Inverdory Management = Lean Imeniory, Fast Tumoves —) 4 i ciE g

,Y:J :Irlu‘;UdELjSDL v v L {-1 Wariating & Brend Buiding &4 Stong Revene Gioath

@) End-lo-End Costamer Experence el - i areald lickrien: -

?-TH ; slatie Technclo 'I.J:{‘ Regulatory Changes =+ Compliance, Lagal Advisory E&’,‘ Manyfzchming Infrastnscture | Equity Offered Discussable &7 High Groas Morging

(% Scalabe Techndogy Flatform Ly y = |

.rr-\_J Multiia Pere _;: " Ecoremic Sioaciosm = Diverse Produc & Markats 2 o Exparnsion | & Scalable Business Model

(.% '_'"r"""'el'.ﬁbﬁllmjl}. - smn Team Expans Use of Funds 7 Muttiple Exit Opportunities

1) High Repeat & Lifetime Value Dperational Risks =+ Strong Processas & OA 22 Inernatioral Expansicn For Scaling, Technology, Togel IR 25-1359;+
Manudacturing & Marketing Over SYears  (llusratie)

p— - N A N, %, A

TECHNOLOSY | TRANSPARENCY

VALUE LEGACY




© BIS Hallmarked

f:} 100% Transparency
(@) Digital Product Passport
(& Certified Purity

{& Fair Pricing

A - : @ Lifetime Value
YEAR 1 INVESTMENT BREAKDOWN (%5,00,000) —= :

YEAR 1 INVESTOR ANALYSIS & ROI

DIGITAL PRECIOUS METALS PLATFORM

Build Trust. Deliver Value. Generate Returns.

CATEGORY AMOUNT (3) % CAPITAL PROTECTION SNAPSHOT
B Product Samples & Initial Inventory  ¥1,75,000 35% ( '
B Website & Digital Platform Y 260000 | 12% CAPITAL PROTECTED CAPITAL AT RISK
IR g L (Recoverable Assets) =% [Mon-Recoverable Expenses)
TOTAL g B Branding & Packaging £35,000 7% .
| INVESTMENT [ Product Photography & Videos ~ %40,000 8% ?3.8[. ~ %42'. </5K -1 20'.
A %5,00,000 / [ Marketing 275,000 | 15% L 5_1‘""5’91'““-} (Approx.)
* er Invent ~ e ;
) [ Registration & Legal 125000 || 5% | | |0 D rercde Sofoeare ikﬂv&rzs&ng & Promotions
*
[ Operations & Working Capital 250,000 | 10% + Brand & Packaging Assets A ‘:?r::":pen ;
Contingency Reserve £40,000 g% | || * Business Registration n i
(] gency s Product Photography Operational Expenses
| * Remalmng Wﬂrkmg Caplta[
Strong foundation with assets that build long-term value. @ - ~76% — 84% of investment | ‘ Low to Medium capital risk
\_ . is in tangible or reusable assets | compared to most startups .
\ ——— ; : — .
YEAR 1 REVENUE & GROWTH PROJECTION (lllustrative) BREAK-EVEN ANALYSIS
Monthly Reverue (% Lakh) A NUE Monthly Fixed Expenses (lllustrative) Break-even Formula
8 - ?L
y Office Rent 710,000 Break-even Sales
6 | [ ANNUAL REVENUE {EST} Website & Software 5,000 = Fixed Expens e_s + Grass Margin
49 - ¥60 Lakh Salaries (Lean Team) £40,000 L & 3
e — = === Marketing 225,000 Pl g
1 oL GROSS MARGIN (EST. Miscellaneous 210,000
: - 20% - 25% =33.6 Lakh / Month
_ s — TOTAL 290,000
Q'I 02 Q3 04 OPERATING PROFIT (EST.) e
(Month 13) ~ (Month 46) ~ (Month 7-9) (Month 10-12) <6 -310 Lakh_ | - BREAK-EVEN TIMELINE ‘ P oot e o
u Growth driven by digital marketing, trust & product quality. g 8- 12 MONTHS %3.6 Lakh at 25% gross margin
YEAR 1 ROI SCENARIOS (lllustrative) RISK ANALYSIS
SCENARIO ANNUALREVENUE  OPERATING PROFIT o NPT S R S AT Hed::'fﬁﬂ::j{;:::ﬂmm |
s WL Y {:ﬂ Gold Price Volatility Hedﬂm r) Medium product mis .
Conservative | %40 Lakh 24 Lakh = 80% ) Soles & Marketing Risk | Medium igh | | Mk chomuTmaring siong and
—— - i - i H Hybeid inventory model [20% stock,
> ) ‘ freomtiggee. SRR RN Medium | 7% samples, 0% modt-lo-onie)
@ Expected 60 Lakh <7 Lakh =140% | & Manufacturing Risk Low Low | Waork with multiple OEM partners
Bk . @ Technology Risk Low Low | Use proven & scalable technalogies
g High Growth %90 Lakh 10 Lakh = 200% Competition Risk Medium Medium EE:;s:;E;ﬁg:gzpamncy &
WEEE - fs  Brand Acceptance Risk Medium High E”:I't“‘l; ;:r;:“g:—;’.‘g:*“w partrerships
* ROl improves significantly as brand, trust & customer base grow. = F —— PR
_ e v, /’1 Cash Flow Risk Medium Medium 1':‘**‘rI aperations, advance payments
. _ . for custom orders, healthy margins

s W
& I A 4N\ ASSETS BACKED s ®  MULTIPLE REVENUE
=] == F 5]
0 [l O E’ gs’ BUSINESS cgj| SCAUABLEMODEL | 2% sTReams
Product Sales | Corporate Gifts | Customized Subscription | Digital Services | B28 & Wholesale A large part of investment Digital-first approach Diversified income
Gold, Siver, Employee Pr.udut:ts Model Product White Label, is in gold/silver inventory allows rapid scaling reduces risk & increases
Coins, Jewellery, Rewards, Wedding. Lunury, | Monthly & Annwal | guthentication, Bulk Orders, & long-term assets. across India & globally. profitability.
Gif Articles Client G, Personalired Membership Warranty, Digital Designer
Festive Hampers Collecticns Programs Cerlificates Parinerships | = S ———— =
A -1 : : YEAR 1 - AT A GLANCE (INVESTOR SUMMARY)
iil  Multiple revenue streams reduce dependency on single channel. :
b o S _J Imvestmant Break-aven Annual Revenue Operating Prafit
[ meie-veartkevmiestones  [HENPS f] / 5
TIMELINE - YEAR 1 KEY MILESTONES @ =
di » o B © il SR=
—s—— UL ] & - +
(Month 1-3) (Month 4-6) (Month 7-9) (Month 10-12) <5 Lakh 8-12 %49 - 60 T6-10
+ Company Setup + Digital Trust Platform + Corporate & Wedding + Premium Collections ) | h'l_nnths - Lakh : Lakh_
+ Webaite Launch + Marketing Scale-up Collections + Membership Program ROI Potential Capital at Risk Assels Protecied Grawth Dutlook
+ 50+ Products Live + 300+ Customers + 500+ Customers + 1,000+ Customers @
+ First 100 Costomers + Monthly Revenue T3L+ | + Revenue TSL+ PO — M /0‘ 5?
80% - 200% | T75K -¥1.2L | ¥3.8L-T4.2L High
.‘.’iﬁ Consistent execution leads to compounding growth. _ (Approx.) (Approx.) .
L :

@ WE ARE BUILCVR HDIA'S MOST TRIGTED PRECIOUS METALIL MRS BRAND: @ @' ‘ {‘@ & n/.)'

Transparent Today. Iconic Tomorrow. | tRust | meanseamewcy | Tecwwoosy | vawe | LEGacy




ONLINE JEWELLERY COMPANIES IN INDIA (:"“
INITIAL INVESTMENT & JUURNEY gﬁ

REAL STORIES. REAL NUMBERS. REAL INSIGHTS.

Most successful online jewellery brands didn’t start with hundreds of crores. o
They started small, validated the model & scaled big.

1. TOP ONLINE JEWELLERY PLAYERS - INITIAL INVESTMENT & FUNDING OVERVIEW

Company IS BLUESTONE > melorra | GIVAS
Founders Mithun Sacheti & Gaurav Kushwaha & Krishnakumar R & Rupesh Jain & Ishendra Agarwal,
Srinivasa Gopalan Vidya Nataraj Saroja Yeramilli Ashish Bajaj Rohit Agarwal, Anuj Golecha
Started 2008 20m 2015 2012 2019
Approx. _ ~%1 Crore Not Publicly Disclosed Not Publicly Disclosed Initial External Investment Bootstrapped
Initial Founder Capital | (274 lakh from Mithun's family (bootstrapped initially) ~¥2 5 Crore (Founder Funded)
+ 226 lokh from Srinivasa) | _
Key Early Backers / Ratan Tata, SAIF Partners, Accel Partners, SAIF Hatrlix Partlners, Kalaari Kalyan Jewellers
Investors Rainmatter, RPSG Partners, Iron Pillar Capital. Prime Venture (Strategic Investar) B
. Partners .
Total Funding Raised ~$58 Million+ $250 Million+ $88 Million+ *“-%ﬁ;ggﬁ;_,{fﬁr Stage) Bootstrapped
Latest Valuation / Acquired by Titan Company Valuation over Valuation over Acquired by Kalyan Jewellers -
e |
Acaquisition (2016, Majority Stake) $1 Billion (Unicorn) $500 Million (100% Stake] AR EEE
Key Milestone Pioneer of online jewellery One of India’s largest Rapid growth with trendy | Strong D2C brand before | Affordable silver jewellery
in India online jewellery brands lightweight jewellery acquisition DZC success
| | ,

(IL} Key Insight: Most brands started with 1 — 3 Crore or were bootstrapped. Big funding came AFTER validation of the business model.

2. WHERE DID THEY SPEND MONEY FIRST?

3. OUR PROPOSED BUSINESS MODEL (DIFFERENT & BROADER)

Website & w Product Traditional Online Jewellery Model Our Digital Precious Metals Platform

Technology e g':::;‘lz';f & (Competitors) (Your Model)

Platform - | r @ Digital Trust Platform

__:_ Online Jewsllery | H Digital Product Passport
Logistics & \ s Product | f‘-?l Verified Precious Metal Products
Customer m 3L ' Photography l’ \ Co B Metal Solut
Support EARLY FOCUS & Content /0N . f rporate Precious Metal Solutions
(First 12-18 Months) / =7 Retail Stores .

Luxury Home Collection

= (s B} Bp

Customer 'l'
a Trust & -0 - .-,'bﬁ Modular Jewellery
Certification (3) _é) Omnichannel | .

Smart Jewellery

Marketing ]
& Customer (‘ i

Acquisition @ Subscription Model
f 4_3 Al Personalization
None of them started by building factories. &% Marketplace Ecosystem
They focused on customers, trust & technology first. ™ : :
L s s s We are building a Platform. Not just an Online Store.
— —_— — = N,
4. YEAR 1 INVESTMENT BREAKDOWN (¥5,00,000) 5. CAPITAL PROTECTION SNAPSHOT
I Am 4 a A v
CatEgy i 21 CAPITAL PROTECTED A\ CAPITAL AT RISK
B Froduct Samples & Iventory  $1,75,000  35% a (Recoverable Assets) S0 (Non-Recoverable Expenses)
W Website & Digital Platform 260,000 12% :\Fa BL u ?4 2L 2\575 i{ i ?1 2 UL
| kB rending & Paciaging 235,000 7% o (Approx.)
INVESTMENT | | B Phatography & Videos 40,000 8% + Gold & Silver Inventory + Advertising & Promotions
¥5,00,000 48 i @ Marketing (12 Moriths) 275,000 15% + Digital Platform & Software + Launch Campaigns
N / [ Registration & Legal 225000 5% 5 B'a'.‘d & Pati‘_*’gi“ﬂ_‘q““ts + Initial Harket-ing Spend
+ Business REQIS"B[IUI’) * Opcgat|gna| JIKPE"EES
[ Operations & Working Capital ~ ¥50,000 10% + Product Photography

*

[ Contingency Reserve 40,000 8% Remaining Working Capital
@ ~T6% — 84% of investment Low to Medium capital risk

BT ; 1 ~1 .
Strong foundation with assets that build long-term value. i in tangible or reusable assets compared to most startups

| f
]

6. BREAK-EVEN MODEL (YEAR 1)

7. ROI SCENARIOS (YEAR 1)

Monthly Fived Expenses Break-even Formula Growth Projection (Iustretive) Sl Annual Revenve | Operating Profit | ROl on Initial
(Apprazc) = Morily Revenue (€ Lok i (Est) (Est) Capital (25 Lakh)

Office Rent 0000 | B:"“ 'e””_“am b |8 1 |
wosststee 00 |LBEE R € - @’ Conservative 740 Lakh 24 Lakh = 80%
Salas LeanTeam] 240000 | 000 25% || 3 ' '

anes (Lean leam

' = 3.6 Lakh / Month =
Marketing £25,000 2,15 H @ Expected T60 Lakh 7 Lakh = 140%
Miscallaneous 10,000 | glgm'y Break-even Timeline | 0 = [T | |
M 62 0 O : . i 0

TOTAL 790,000 E 8 - 12 Months (M1-3] [(H4-6) (M1-3) (HN0-12) 5? High Growth | %90 Lakh 210 Lakh = 200%

Average Year 1 Revenue: ¥4.1 Lakh / Month | Annual Revenue (Est.): 49 - 260 Lakh _..'fll‘ ROI improves significantly as brand, trust & customer base grow.

— - N —

5 INVESTOR JOURNEY WITH Us

A2 Gald Price Volatility  [CETTIMN | + Maintain lean imentory & focis on fast-moving designs

/"- H\\ ; "'._-H‘\_ A
iti Sales & Marketing Risk [ETZT | v OFM partners rediscs manufacturing rigk /ﬂ\ j@'@ \
“ > P |- A

Bl Inventory Risk LRy |~ Digital-first marketing for cost efficency
0% Manufacturing / Supply Risk (TSI | v Ofversfied product portfolio (Geld, Siver, Corporate Step 1 Step 2 Step 3 Step 4

o i Lifestyle, Custom) Seed Investment Angel Round Growth Round Stale & Cloba
i@y Technology Risk [ Llew | e ; = g k ; ; AT 31004 Cror

@D Compatition Risk " Transparent pricing & product verification to build trust (%5 Lakh) (¥25-30 Lakh) | (}2-75Crore) (X10+ Crore

t 15 .: : .
b o Stong warking capital management Build Platform Scale Markabing Manufacturing Setup nernational Markets

ﬂ Cash Flow Management | Mediom | 1 Validate Marhet Launch Own Callections | Nationsl Enpansion  Marketplace & Ecosystem

Acquire Customers | Strengthen Technology ~ Smarl Jeaeflery &A1 2700 Cr+ Revenue Vision

I ————— S

@ Overall Risk: Moderate (With Strong Asset Backing)

WE ARE BUILDING INDIA'S MOST TRUSTED DIGITAL PRECIOUS METALS PLATFORM. ' 5 .n‘a
© BEC I AN

Transparent Today. Iconic Tomorrow. TRUST | TRANSPARENCY |  TECHNOLOGY VALUE LEGACY
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